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3. THAOIZAIAS-BAHK

; MoMs TO!égH @E_

CHICKEN & BURGER

2|3 EPERE OfL| AX[=Z X}

After order Cook - =N HH(FTE &

o JE EAT AST ALE (1400122 7IEsHOM Y ASS As S HACCPRIS A=)

o ik AX|WAO] OFLl TBEHEE WA SR HEst0] Y2 Nt HERR S| £
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3. OTHXI0IZAIAS-BAEK] () MoMS ToucH QUOkE

CHICKEN & BURGER

5) Uiy - WHA

B8 AL 71 AH| W
(et= EE 7|&)

HAEX]

- o % AT =22y .
hEos | AoleiH S T-REX 7] A510. St AolESH

oj o] x|
714 3,400($3.4) 4,900($4.9) 3,500($3.5) 5,100($5.1) 6,600($6.6) 5,000($5.0)
MEH 5,600($5.6) 7,200($7.2) 5,600($5.6) 6,400($6.4) 8,500($8.5) 7,400($7.4)
==2(M) 1,600($1.6) 2,000($2.0) 1,700($1.7) 1,600($1.6) 2,000($2.0) 1,700($1.7)

AIE: 2F AF Z24|0|X| XI=
£t 1USD=1,000KRW
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e MoMs To

CHICKEN & BURGER

UCH
2

| 2018 83 T 7|&E OiE &

T/3H|[(%,

184 8%)
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4.8%
47| 190 220 235 20.6 320
ol™ 51 55 54 47 78
=X 154 169 175 15.3 181
Stk 99 104 107 94 143
ALt 376 397 400 35.0 360
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3. THXIOIZAIAS-ZAHX] (£ MoMs ToucH HOFZ
8) HE = 3 g
(TERL: 7H)
1200 + +30.7% CAGR
2012 288 1,000 -
2013 381 800
2014 564 s00 |
2015 829
400 |
2016 1,001
200 |
2017 1,100
0
1808 1142 2012 2013 2014 2015 2016 2017 1808

o 201214 2887 OYEFO|A 2017142t 1,100742 M E £ K|&X 0l

ol

7t
o 20184 8 Tt 7|Z= OYEF £ 1,14274

e 5 Years CAGR(Compound annual growth rate) 30.7%(20174 7|=)
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3. THAOIZAIAS-BAHK

CHICKEN & BURGER

=) MoM's ToucH oHOH2

10) HEHE XM=t

oy QlEq 2| of AEEE HE I HE
HE 9% 440 2% Chatot FETtel B RIS 22 B A
ol 2 CHsSH Ol chsst o470|X 2 AR ROl THst

mo M| RTINS A0 AUMOZ NEE ALY

29 A EB), YAERS F2 3 58|, 222 FC

AH|X} Q14 <EES At AL 27| 8

EX}H| G CHH| o) o x7| SXHH| 8 ATMoR X2 EXiH|g

(ROI) (60~100% 7|, Y=ol P2 6~792) (25 7|Z, 19 2%0tel)
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11) 8 = & 0] Hiu

(TH2l: 7H)

1,400 1,350
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3. THAOIZAIAS-BAHK

Horz

12) BJ|=019 SZ =01 tlul
HAAEHKX mHAZ e w24 2/of mKFC
EEREE)
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20) (151)
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201514 20164 20174
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3. TURIOIZAIRIS-TAER] g MoMs Touek LI

CHICKEN & BURGER &

sfop= 7 =g Xo|=
(2Q18) (2017) HMELE HAHY KFC 2g|2|of

161 1,090

ggolY 4 2 (17) (8)
d7|=0]9 (7) 4) (19) (15)
Kpat 758 313 72 1,237
| 364 166 61 643
Xt 394 147 11 595
HAH ALEE 5 (1) 436 306 219 1,350
714™ = (71D 128 95 219 1,216
78HE HE (%) 29 31 100 90
A (B) 28,389 5429 61 10,422
'Y o=y (Hat) 24 64 2,646 105

t=: DART Z7|SA| Atz Sl SPA 2=l 7HYEDN 7|F
o 2

o KFCO| AFIRtE B 2N Q3|0) HSE X o} 2016\ 7|F A2
o B{7{Z1} RO|2/0H: 20161 0jZ A, YL 20159 HAFHE, MBA 012

o KFC 8H2H012 PG, VANS ZHAIYS T2 o2 ot KGE0 5002/2(50M USD)o| 0f 2
o 31RO FC BAUE 5 AL} 22 AT AT ARl MPKE 31 G4 XX}

- -
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3. THAOIZAIAS-BAHK

14) &% 50 HHH ZHXL0]

XKl o

Of

l CHICKEN & BURGER

X HHC 23 347 A

HEY =Yoo

WEus 6,033 20 42 (66)| n/a n/a n/a
HAHZY 2,785 121 108 80 | 3,459 15 42)

KFC 1747 25 (126) (184)| 1614 173 188

| arAER 1,486 88 169 90 2,396 155 113
=7 23,283 236 258 (174) 18,364 (81) (268)

HMHECHH| 5718 (2016 YoY%) MHECHH| 57} (2017 YoY%) For 3Years CAGR
&Y Yol #09  mEY Ao 0|9 %209
20|2|o 0.2 s HX| (3.1) ®A H x| (1.0) 60.0 25
WEHE 14.6 109.8 n/a n/a n/a| n/a n/a n/a
HAHY 9.1) (11.4) 36.6 (86.3) MM | 7.5 (50.5) (178.4)
KFC 13 MH MH (8.8) ESPN ESpN (2.6) (290.2) (347.7)
AEX| 359 92.0 48.1 18.6 (8.5) 25.8 17.2 20.7 231

AtZ: DART H7|&3A| Xt2

() MoMs ToucH k2
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3. THAOIZAIAS-BAHK

15) M AMHIA-ZAHK] AAHS &Al
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JrEzEA
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6,900 | 4,900
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4. THXIOIZAIS-EHIEL Boombala

T WER & 4 TR

1) Boombata ©Al

o
=
=

M 1| X}(11,900~17,900) 3} M E.2|%|(3,300~5,500)

2) Boombata M &

o XHYH YHEQE HITOR ANO| MEQIX&BEHTIX

o TX7} LAt HelEO| MH¥, Big 3 LA EHES| =&}

IS MEe 7t ds

o MESIX| AR B2 1X9 $F02, IRAY fH| 2 FROILE MZN WY

e 20184 MEQ|X| AR 20% £=FO| MEM|7} 0|

e Mom's touchE L} || 7} A= Bl Unit economics

e IF) Boombata Of& 0] 500717t EHO{ZICHEH... (R|AF 2 MM E BIE 22 307 Oi%

o

$}= | X} 6,900~9,9002
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4. TEXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

op HEHA] & o TR

O] 2|2 oM "2t A2 =250
Modst ofxliel EES F0f BhE MERA
H|o]#H 2|
Brand _
=HFEL MES]o] A= FoHFE nta|HpA| =
Images
Signature S| B X 71 BLT < H|0|#A BLT BELT BELT
Menu
Price
,100($5.1 5,500($5.5 5,000($5.0) 6,000($6.0)
(KRW) 4,300($4.3) 5100($5.1) ($5.5)

XtE: Z A SHO|X| RtE
£HQl: 1USD=1,000KRW 22




4. TEHXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

2,

¥ e

{

Ef m|x} Z=aiXjo|= HEHE S| H|u

Fast Casual HAESHA
Brand
= HHE} EEE ME HEZZE
Images
Signature = o= - #IH I #H o
Veru REEE REEE nEEE e e ZH|dlo|4
(E;KIS) 7,900($7.9) 18,900($18.9) 21,800($21.8) 18,500($18.5) 18,900($18.9) 8,000($8.0)

Xt&: 2F A 0| X| Xt&
£HeJ: 1USD=1,000KRW 23



5. OHRIAIY i SHoHZ

Haimarrow Food Service

‘ 100% ‘ 25% 100%

Vietnam Taiwan US

7

o 20184 2€ 7|F, 37 2710 2= 2=

o WEL: 161 82, 15X (Ho Chi Minh) 7§ &, 20184 1 25X =X 9l 35X =X X

0%

=
S

o CHTF:2018E 6 7[& - 2 FH 370, 7HYH 274
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6. 4IHIFSAIAF

1) OHOI= Value Chain

=L ODM

Original Development
Manufacturing

rr |
MU

Tl = 4

o|4 F/C

Cvs

.

CHY0rE&
SSM

J

Al XHRY = Of

Retail

» (o
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6. 4IHIFSAIAF

2) &Y & A0l

:}Ol 019”

35

30

25

20

15

10

o 20174 AXIR RS At
e 20174 CHH| 2Q18 A O]

e 20164 10% IPO 0|3 c}

2008~2009 2010~2013

Horz

[MXH 7S AL £
300
284
2014 2015 2016 2017

e FA 1%0Hz =7, M AN 2t &OJ)



3) 0HOIZ F2 HilH oS

6. 4IHIFSAIAF

SHOS
- ke

| H(CVS) CHEOLE & S, QJAIFC & siel Hajx &
- OEM/ODM Alxy 201 %]
625 mart e
o= = SH2AE 19 (EOtE BRAZ A Ef 2 ,f” NS
0 N2
Cla " ZaNHo)

0 Home plus

A= 22| Tescol| JV

L0TTE Mart

S M/S 39 CHFOIE

.4

&
Dongwon 5222

=L 19| HMR EE

L A& M2 EH]

Cavendish |

FHLtCE Z o ZXPS A
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7. XIRIAL dg-IIHE € Sugar Bubble

AMEE o

olet

HHE AN BE71 =
@ Sugar Bubble gl 1 =&3|Ab O MEARA
MEAl 45T dU=R58 5 g28d 55

& 02-790-6681

A= 9w

a O =g ZAATE :
54 ‘ 45 ZA S FoE SOtz 23158 - 8
o'’ ’ Z13-1 -
7 054-251-4611
o \ / A el
" O &Y cacniz

] Natural v e
S Y4 M YAl BUg HE1Z 50 .
a
/ \ o5 2= =g
l . L)

ﬁ 82 e @ 3|AF 72
G >
DAL OB a AMzlel - 19994 03¢
AsAHrE  Doo A7 O = ¢ :60%(20181 06¥ 7|F)
=} J D g =1 3
=1 == =4 Q of Z=:2009¢ (20164 7|F)
B 599%0 T
BRolEoerd O FQAY : SEHHE HEY
(MR, MEAH, A2 =sterx| |, 24K 2K S)
O CHTX|YH 0| AUE A7} 819 0) K& 100%2 Ql4
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7. XA HE-F#IIHE € Sugar Bubble

. =
Eq 1999. 08 Hl

2002. 10 HIX 7| CHA (EA7| X 71
1999~2006 2002. 11 ISO9001, I1S0O14001 21F& =2 =

2006.09 H73| 7| AN CHEHA $4

2008. 04 @IZIAHOIZOAMN HF7IHER M BHY

2086~2012 2011. 06 CHLX|2EH A 2 A
A% MEERIEEZED)

=
201505 CH3HEIZ £z =M7| 2015 38|01 BSFEUMR HZE7|2)

2016. 01 == MAZE(SamsClub) ™ (=)

2017.04 CHPXISHY SMEA B2 U SHOIZEENH AR SE3A THY
2017. 04 A CHEO|AF X

20E552088 2017.08 O|OLE EO|EA A (#7HH2 Y2 AR 4L)

2018.06 HRBEO}F AFY S (#71H2 RAT} AR, 7ACI ML, HICIYA)

2018.06 “X%Z 2T MENA * 2Y 4T o

==
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XIQIAL ig-FIIH & € Sugar Bubble

Sugar

Rubble. ,.»

Sl

FUHTE FHOR St BALR, BRSBATAKRICIT 35 ARIH 802 ABSLH A e
SRS HAHATAKIR) HIXT 215 M E HRMEATHAE, FTEHEHAE 248)
2 XMAS 28 HE EACO 2 Ho|BATH FHAH 5 Z20[Y HE BA

Rt =2 w7/t ABZEH A0 HE20 MH0tE 2522 Eco-friendly ASHQl MF EA|
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7. XIZAL HE-wIHE

omatol ljEH HEH2Q187|F)

20179 = FE3| At

HY o

—

—
(=]
T

HetBMH HE71Y

€D SugarBubble

[ K

_—o

MWC | Hypermarket
cosn QM (Ehl: 2016 2Q17 | 3Q17 | 4Q17 | 1Q18 | 2Q18 QoQ
mart
Of =< 19,925 5,035 5705 5,082 4916 6,340 29.0
AR LOTTE Mart
TRA A Oj==o0|a 5245 1,742 2,162 1,525 1,804 2,093 16.0
Offline
Sales GPM(%) 26.3 34.6 379 30.0 36.7 (10.1)
lI'c Channels
ThatH| 3,891 1,193 1402 1314 1,137 1,648 449
@ EFOLIUM gojo|al 1,354 549 760 211 667 (33.3)
GHRS | OPM(%) 6.8 10.9 13.3 42 1356 (48.2)
Home plus
® Express mart
A2 SOt R EC M| AR RHE: SfOFER 22 AH| AG
F) A4 7|E
o AT IZRATIE2L /M2 St O|USLH of| & & 3| MF= HMKMZ| X SAHS O|F 22K

o YNl DiE7d2 222 69%, S 3 S FY 24%, 222l 8%= 14 (2018 2&7| 7| &)

o FHININAIZ W 7tH|02| ZO0|AM Z2|0|Q Sl OIYE HES ER
e 2016 Ofj=l : 2F 2009, EH7|+=0|2 1

e 2017H 47| A d1tg XAg2= gt OPMSIE (Y=2[d HE)

o
Q
o
i
>
rx
Okl
oz
N
>
(@)
o
Q
o
b
=t}
I
ofn
e
N
>
=
N
o

rio
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8. HHOIRFEEMUIASR EXIEIE SHoHg

1) 24EH@EEIIF)

2012 2013 2014 2015 2016 2017 2Q18

O = oH 351 489 1,486 2,019 2,396 1,378
ESES [T 84 116 217 396 525 677 410
ZHOj H| Q} 22| 76 94 150 308 356 522 286
S0l 8 23 68 88 169 155 124
ct7|20]9 6 18 54 60 90 113 107

o SG&A Expense : 20123 21.7%0]| A 2016 17. 6%77rx| Z0l5 (ERaed 371 5)
o ¢t Cost Structure : I 5= J7H0f et FLOIH2 4S5t =7 28
(2017 22710 YA AESHL SO0 HE FAV|EELHE HES2 2

o 2016 : Net IncomeOf| M & Al 2ot SPACIO| SHHH| (46 2) =0 LAIH HIE
o 318 Gj2t0| M2 IS ATLE stk Z1} (O§0f7| =L 7|F 16.12.30 1,205.009—18.03.31
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e
8. MOIEFEEMUIAR SIIHEIE SHoHg

2) Peer Valuation

oHe{ 7} ol A|7}5H P/E ratio
] A/=ED O AbX}oOl =L e3 = =
ATEESE SS | xnevizEe | ol %

oM

Z=SHK| = KOSDAQ 1996.07 1,000 286,916 3345
AHASX| £ KOSDAQ SAMEHUE 1996.07 1,000 5,616 32.20
NYSE A% Hegde 1965.01 usD 0.01 137,962 2251
KOSDAQ A%t SOr2FEEAH|A FAS|A} 2016.09 KRW 100 210 18.75
=gz A JOLLIBEE FOODS 1993.07 PHP1 6,400 43.69
F1: 9|9 Base Date= X|= AR Y L= did S5 SHL

Z=2: P/E Ratio= 20184 48 10Y &7} 7|& (WE L E=USD 1621.22, §0F2 L E AH| AE=KRW 2,230)

3) HS3H

o GOFEFEC MH|AO| 2017H H T +AE2 14% 2, T 7|=0|<Q CHH| 25% HiZ = X2
e IHIZV|RIOZ S|OIEZFEEAH|AQ| HIH+=AUE LS AEZEl KOSDAQ AR HA 0.79%2| 1.8H{0] o &
o SHOIZFECO| HITHTF AA| 25% 2 A ET 14.6% CHH| L.7H{0f S

o SOIZFEMHAE 20| Ol2fst HEE SHM= 2R X% s 7|28 A

34



e
8. MOIEFEEMUIAR SIIHEIE SHOH

(Bl =) (E9l: Mojel)
250 - 2012¥~20174 20
201244 ~2017
200 r
15 r
150
10 r
100 f
50 | I > T
,.m N = n
LA ESIRN IS
ad 64 N] Ol
<6JHYd =4 > <6JHHE 01 >
o JHMH|ZF Elojtt &St BMER QIX|E A5 . HE 4 57t F0|& ojHY| fug
o 2017HE ME2 TMKO|=-ZHQ Ol# L HUELE Y 50| o= AT M HHE0| 43
o JZEEBMUE MBS S Y AP EHER QIS 25 ML O FOIX1 +AN WM IHs
o H7IHZO| TIZY I 02 20171 22 7|2 E Bt
o TZIHE, SHIEL HAHX|TF SGRA 2o AlHX| & X FO0id S7t2 &f7t& 2%t 7ts
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Thank you

Contact us
E-Mail ir@haimarrow.co.kr

Phone 82-2-6933-7142
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